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“Speech is power; speech is to persuade, to convert, to compel.” 
- Ralph Waldo Emerson 
 
Introduction 
 
Quality public speaking is a skill needed by most yet possessed by few. It is a skill needed 
at least once by every individual in their lifetime, and being able to speak well and with 
purpose helps draw the line between giving a speech and ensuing motivation in an 
audience to follow your purpose. Students will learn the different aspects of a good 
speaker and how these skills can benefit not only their presentation abilities, but their 
personal confidence and career assets as well. This module will also help students prepare 
meaningful and significant presentations for SLX. 
 
Objectives 
 
1. Students will be able to understand the importance of public speaking  
2. Students will be able to utilize both verbal and nonverbal communication techniques to 
enhance their speaking  
3. Students will be able to communicate the difference between linear and transactional 
communication in persuasion 
4. Students will be able to identify several speaking competencies  
5. Students will utilize persuasion through the discussion of the ethics and morality of political 
lobbying  
 
Agenda 
 
1. The Importance of Public Speaking (10) 
2. Dynamic Speech (20 min) 
3. Linear VS. Transactional Communication (10 min) 
4. Speaking Competencies (20 min) 
5. Ethics of Lobbying (15) 
6. Student Pres x2 (15) 
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Topics 
 
Importance of Public Speaking 
 
Resources:  
1. Mandell, K. (n.d.). 3 Reasons Why Public Speaking is Important. Retrieved from 
https://blog.pancommunications.com/3-reasons-why-public-speaking-is-important 
a. Analyzes the motivational power of a good speech 
2. R. (2013, December 23). Why Is Public Speaking Important? Public Speaking Power. 
Retrieved from ​http://publicspeakingpower.com/why-is-public-speaking-important/ 
a. Projects benefits of learning good public speaking skills in the workplace, 
personal life, etc.  
 
CORE Crash Course (CCC): 
The best teams are reliant on good communication. Without clear expectations, plans, 
etc., followers are left to their own devices and are less likely to succeed in the 
direction of a common goal. While most people can create a list of objective goals to 
reach, it takes good public speaking skills to motivate and inspire an audience of 
followers. Public speaking helps build confidence, comfortability, and social fluency. It 
also serves as one of the most direct and effective ways to promote a message, 
demonstrate knowledge, build support and influence others. Public speaking is 
something every individual will face at least once in their life, and helps build people in 
a variety of ways.  
 
 
Linear VS. Transactional Communication 
 
Resources:  
3. B. (2018, February 15). Transactional Model of Communication. Retrieved from 
https://www.businesstopia.net/communication/transactional-model-communication 
 
CORE Crash Course (CCC): 
Good leaders must be comfortable with both linear and transactional communication 
styles. Linear communication is unidirectional, from a sender to a receiver. Through 
this style, leaders can express clear goals and expectations for a team. Transactional 
communication is multidirectional, including input from senders and receivers. This 
style of communication is versatile and dynamic, constantly shifting power between 
both sides. These methods are both restricted through social, cultural, and relational 
contexts that determine the most appropriate form of communication. For example, 
one speaks to a manager differently than an old friend, which can change the method 
applied.  
 
Speaking Competencies  
 
Resources:  
4. A. (n.d.) Eight Public Speaking Competencies and Criteria for Assessment. Retrieved 
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from 
http://www.uas.alaska.edu/arts_sciences/humanities/documents/j-sp-comp-assess.p
df  
5. Learning, L. (n.d.). Principles of Public Speaking. Retrieved from 
https://courses.lumenlearning.com/publicspeakingprinciples/chapter/speaking-competenc
ies/  
a. Both of these sources provide the same general criteria used to evaluate many 
speaking events 
CORE Crash Course (CCC): 
Speaking competencies are the major components that are used to evaluate the skill 
and ability of a speaker. Some of these topics include: 
- Choose a concise and specific topic appropriate for the audience and occasion 
- Mastery: The speaker chooses a subject appropriate for the time 
available and purpose of the event, providing insightful analysis for the 
audience. 
- Communicate a clear and specific purpose or thesis. 
- Mastery: There is no question among the audience what the purpose of 
the speech is, and it can be argued against from a different perspective. 
- Appropriate and well thought out supporting evidence and arguments are used 
to build the purpose. 
- Mastery: Subtopics provide significant and purposeful support to the 
argument that enhances the quality of the and credibility of the speaker 
and speech. 
- Logical and appropriate order of information 
- Mastery: The speech flows from one subtopic to the next, all ideas 
connecting under the umbrella thesis. 
- Clear and engaging introduction and conclusion that connect ideas. 
- Mastery: Introduction and conclusions engage the audience’s attention 
and clearly organizes subtopics in summary.  
- Use of language and vocabulary that is appropriate to the thesis, audience, and 
occasion. 
- Mastery: Word choice is clear to the audience and supports the 
argument well, rather than detracting from its significance by being too 
advanced or not showing enough depth.  
- Use of nonverbal, physical, and auditory elements that enhance the quality of 
the speech and hold the audience’s attention.  
- Mastery: Speaker uses physical movement, changes in pitch and 
emotion, and other behaviors that keep the audience engaged and active 
in the presentation. 
- Strategic and appropriate placement of visual aids and other props. 
- Mastery: Visual aids and other materials are tasteful and add to the 
argument and purpose of the speech without losing the attention of the 
audience. 
Lobbying 
 
Resources:  
1. https://www.cliffsnotes.com/study-guides/american-government/interest-groups/typ
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es-of-interest-groups 
a. Type of interest groups 
2. https://www.britannica.com/topic/interest-group 
a. Detailed information about interest group 
CORE Crash Course (CCC): 
Lobbying is defined as “the act of influencing policymakers on a set of issues.” Lobbying 
is done with the intent to persuade policymakers in favor of a certain group’s interests. 
They do this by presenting studies or information that supports their views to policy 
actors. Lobbyists are typically representatives of larger groups called ​interest groups​. 
Organized interest groups are a major influence on public policy outputs because they 
can testify in legislative committee hearings, raise funds to mobilize support, and hire 
professionals to develop studies supporting their views. 
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